CLARITA Claritas Standard Reports

Understanding Your Claritas Report

Claritas is the nation's most comprehensive source of updated marketing
information about American consumers and businesses. Your Claritas data is
based on a number of sources, including the Claritas Demographic Update, our
annual release of current-year estimates and five-year projections of U.S. Census
data. This Update relies on the decennial census for an accurate starting point and
a variety of sources indicating change following the census.

Consumer Expenditure data is drawn from Consumer Buying Power, our
database of estimated expenditures based on the Bureau of Labor Statistics’
Consumer Expenditure Survey.

Business data comes from Business-Facts, Claritas’ database of over 12 million
business and professional records. Claritas’ partner, infoUSA, collects Business-
Facts data.

PRIZM NE is Claritas’ premier segmentation system. PRIZM NE was created
by a proprietary method developed by Claritas statisticians called Multivariate
Divisive Partitioning (MDP). MDP borrows and extends a tree partitioning
method that creates the segments based on demographics that matter most to
households’ behaviors.

Resources

Claritas provides a number of resources to help you understand your reports and
data. They are available online at www.claritas.com/resources.

Resources include:
e A comprehensive glossary of the terms used in your reports
o Claritas Demographic Update methodology
e Consumer Buying Power methodology
e Business-Facts methodology
e PRIZM NE methodology summary

e White papers concerning our data and methodology

For More Information
Contact Claritas at:
e Sales, 800-234-5973
e Support, 800-866-6511

© 2004 Claritas Inc.



IMPORTANT - READ CAREFULLY

BY ACCEPTING THESE LICENSED MATERIALS YOU AGREE TO BE BOUND BY THE TERMS AND CONDITIONS OF
THIS AGREEMENT. IF YOU DO NOT AGREE TO THESE TERMS AND CONDITIONS, PROMPTLY RETURN THE
LICENSED MATERIALS AND ALL ACCOMPANYING ITEMS TO NIELSEN AT THE ADDRESS BELOW.

This is a legal Agreement between you, the end user (“Client”), and The Nielsen Company (US), Inc. (“Nielsen”). This Agreement shall only
be superseded by a validly executed license agreement between Nielsen and Client.

Ownership, License. All reports, data, analyses (“Information”); data dictionaries, reference tools, data methodologies, data characteristics
and attributes (“References”); software (“Software”) or other intellectual property (“Property”) provided by Nielsen (collectively, the “Licensed
Materials”) are owned exclusively by Nielsen and/or its third party suppliers (collectively, "Suppliers"). Client holds a limited, non-exclusive
license for the specified term to use these internally on a single personal computer. Client may reproduce limited excerpts of Information
(“Output”) in Client's reports and analyses, which Client may disclose to its parents, affiliates, subsidiaries, advertising agencies, brokers and
distributors, solely in support or furtherance of its efforts to market its own products or services. “Limited excerpts” may not be of such
quantity or quality as to be separately marketable by Nielsen or its data suppliers. In all cases, Output must cite Nielsen and any applicable
Supplier and the date of any database referenced; be accurately labeled; and not be presented in a misleading manner. References are
provided for Client’s internal use only. Client may not make any use of the Licensed Materials in any way detrimental to or competitive with
the business of Nielsen.

Except as expressly set forth above, in no event will Client: (a) copy the Licensed Materials, other than into computer memory for backup
purposes; (b) use the Licensed Materials to prepare, verify, supplement or modify any mailing/marketing list which is sold, rented or
otherwise provided to third parties; (c) distribute, market, license or sell any derivative work based upon the Licensed Materials; (d) use or
store the data contained in the Licensed Materials in a data warehouse; (e) use the name, trademarks, or logos of Nielsen in any advertising
or promotional material; or (f) use any portion of the Licensed Materials: (i) as a factor in determining an individual's eligibility for personal
credit, insurance, employment or any other purpose for which a consumer report may be used under the Fair Credit Reporting Act, or (i) in
any way that could result in adverse action or disparate treatment under the Equal Credit Opportunity Act. All marketing or solicitation using
the Licensed Materials or Output, shall comply with the Direct Marketing Association guidelines and all applicable federal, state and local
laws.

Prohibition Against Non-Specified Use. Any use or disclosure other than as specified in this license is prohibited without Nielsen’s prior
written consent. No Licensed Materials may be placed on any data retrieval system that may be accessed outside Client's immediate
organization; or may be used in any legal proceeding, except in the case of a court order and then only after Client's having acted to
preserve Nielsen's right to seek protection.

Indemnification. Because the Licensed Materials are intended for internal use by Client, Client agrees to indemnify and hold harmless
Nielsen, its officers and directors against all claims, damages, loss or expenses arising from Client’s disclosure of Information; or from
Client's use of the Licensed Materials other than in strict compliance with the terms and conditions of this Agreement. Any unauthorized
disclosure of distribution of the Licensed Materials would entitle Nielsen to immediate injunctive relief.

Accuracy. Information consists primarily of estimates and is subject to inherent coverage, error rate and other statistical factors. Sources of
Information are not always under Nielsen'’s control.

Warranty. Nielsen warrants to Client that the Licensed Materials will be provided substantially in accordance with its then-current
published specifications in all material respects. THE FOREGOING WARRANTY IS EXCLUSIVE AND IS IN LIEU OF ALL OTHER
WARRANTIES, EXPRESS, IMPLIED OR STATUTORY, INCLUDING ANY IMPLIED WARRANTY OF MERCHANTABILITY OR FITNESS
FOR USE FOR A PARTICULAR PURPOSE.

Limitation of Liability. Nielsen will refund the cost of Licensed Materials it fails to deliver and will replace any Licensed Materials having
substantial defects in materials or workmanship; provided that Nielsen receives written notice of such defect within 30 days following
delivery. Nielsen will not be liable for the accuracy of the Licensed Materials. Nielsen will reimburse Client for its proven actual damages
from uncorrectable defects in the materials to an aggregate maximum not to exceed applicable charges paid by Client. Nielsen and its
Suppliers will not otherwise be liable, in contract, tort (including negligence) or otherwise, for any loss, expense or damage of any kind
including, without limitation, direct, special, incidental or consequential damages, due to any failure to furnish any Licensed Materials, any
errors in the Licensed Materials, or their use by Client or others. Nielsen SHALL NOT BE LIABLE FOR ANY CLAIM BROUGHT MORE
THAN ONE (1) YEAR AFTER THE CAUSE OF ACTION HAS ACCRUED. These are Client's exclusive remedies.

Termination. This Agreement will automatically terminate two years following delivery of the Licensed Materials. Either party may
terminate this Agreement in the event of a material breach by the other party which remains uncured after 30 days following notice.
Within 10 days following termination, Client must return, destroy or purge all copies and excerpts of the Licensed Materials and all
supporting documentation and upon request by Nielsen provide written certification of such destruction and purging.

Payment. If any invoice, including any applicable tax, is not paid within 30 days, Nielsen may suspend Client’s license. Interest accrues on
invoices unpaid after thirty days at the lesser of 1.5% or the maximum allowed by law.

Assignment. This Agreement may not be assigned by Client without the prior written consent of Nielsen and shall inure to the benefit of any
successor or permitted assignee of either party.

General Provisions. This Agreement and the parties’ rights and duties will be interpreted under the laws of the State of California.

The Nielsen Company (US), Inc., 53 Brown Road, Ithaca, New York 14850 800.876.6732

6.25.08



Executive Summary

Blaine, MN

Place (see appendix for geographies), Total

The population in this area is estimated to change from 44,942 to 57,061, resulting in a growth of 27.0% between
2000 and the current year. Over the next five years, the population is projected to grow by 12.2%.

The population in the United States is estimated to change from 281,421,906 to 304,141,549, resulting in a growth of
8.1% between 2000 and the current year. Over the next five years, the population is projected to grow by 4.9%.

The current year median age for this population is 35.3, while the average age is 35.1. Five years from now, the
median age is projected to be 37.1.

The current year median age for the United States is 36.7, while the average age is 37.5. Five years from now, the
median age is projected to be 37.6.

#= Of this area's current year estimated population:

87.0% are White Alone, 2.1% are Black or African Am. Alone, 0.6% are Am. Indian and Alaska Nat. Alone, 6.6%
are Asian Alone, 0.0% are Nat. Hawaiian and Other Pacific Isl. Alone, 1.2% are Some Other Race, and 2.5% are Two
or More Races.

For the entire United States:

72.7% are White Alone, 12.4% are Black or African Am. Alone, 0.9% are Am. Indian and Alaska Nat. Alone, 4.4%
are Asian Alone, 0.2% are Nat. Hawaiian and Other Pacific Isl. Alone, 6.6% are Some Other Race, and 2.8% are Two
or More Races.

This area's current estimated Hispanic or Latino population is 2.6%, while the United States current estimated
Hispanic or Latino population is 15.2%.

* The number of households in this area is estimated to change from 15,898 to 20,740, resulting in an increase of 30.5%
between 2000 and the current year. Over the next five years, the number of households is projected to increase by

14.3%.
The number of households in the United States is estimated to change from 105,480,101 to 114,694,201, resulting in

an increase of 8.7% between 2000 and the current year. Over the next five years, the number of households is
projected to increase by 5.3%.

* The average household income is estimated to be $79,494 for the current year, while the average household income

for the United States is estimated to be $67,918 for the same time frame.
The average household income in this area is projected to increase 11.8% over the next five years, from $79,494 to

$88,878. The United States is projected to have a 11.7% increase in average household income.

%g

* The current year estimated per capita income for this area is $29,054, compared to an estimate of $25,933 for the
United States as a whole.
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Executive Summary

Blaine, MN

Place (see appendix for geographies), Total

For this area, 60.4% of the population is estimated to be employed and age 16 and over for the current year. The
employment status of this labor force is as follows:

0.2% are in the Armed Forces, 78.1% are employed civilians, 2.4% are unemployed civilians, and 19.4% are not in
the labor force.

For the United States, 47.2% of the population is estimated to be employed and age 16 and over for the current year.
The employment status of this labor force is as follows:

0.5% are in the Armed Forces, 60.2% are employed civilians, 3.6% are unemployed civilians, and 35.7% are not in
the labor force.

* For this area, 60.4% of the population is estimated to be employed and age 16 and over for the current year. The
occupational classifications are as follows:
27.3% have occupation type blue collar, 61.6% are white collar, and 11.1% are Service & farm workers.

For the United States, 47.2% of the population is estimated to be employed and age 16 and over for the current year.
The occupational classifications are as follows:

23.9% have occupation type blue collar, 60.1% are white collar, and 16.0% are Service & farm workers.

For the civilian employed population age 16 and over in this area, it is estimated that they are employed in the
following occupational categories:

14.2% are in "Management, Business, and Financial Operations", 18.6% are in "Professional and Related
Occupations", 10.9% are in "Service", and 28.9% are in "Sales and Office".

0.1% are in "Farming, Fishing, and Forestry", 9.3% are in "Construction, Extraction, and Maintenance", and 18.0%
are in "Production, Transportation, and Material Moving".

For the civilian employed population age 16 and over in the United States, it is estimated that they are employed in
the following occupational categories:

13.7% are in "Management, Business, and Financial Operations", 20.3% are in "Professional and Related
Occupations", 14.6% are in "Service", and 26.7% are in "Sales and Office".

0.7% are in "Farming, Fishing, and Forestry", 9.5% are in "Construction, Extraction, and Maintenance", and 14.4%
are in "Production, Transportation, and Material Moving".

Currently, it is estimated that 5.0% of the population age 25 and over in this area had earned a Master's, Professional,
—_— or Doctorate Degree and 16.0% had earned a Bachelor's Degree.

In comparison, for the United States, it is estimated that for the population over age 25, 8.9% had earned a Master's,
Professional, and Doctorate Degree, while 15.8% had earned a Bachelor's Degree.
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Executive Summary

Blaine, MN

Place (see appendix for geographies), Total

= *  Most of the dwellings in this area (90.5%) are estimated to be Owner-Occupied for the current year. For the entire
n country the majority of the housing units are Owner-Occupied (67.1%).

The majority of dwellings in this area are estimated to be structures of 1 Unit Detached (69.1%) for the current year.
In the United States, the majority of dwellings are estimated to be structures of 1 Unit Detached (60.8%) for the same
year.

* The majority of housing units in this area (30.9%) are estimated to have been Housing Unit Built 1999 to present for

the current year.
The majority of housing units in the United States (16.2%) are estimated to have been Housing Unit Built 1970 to

1979 for the current year.
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Executive Summary

Blaine, MN

Appendix: Area Listing

Area Name:
Type: List - Place Reporting Detail: Aggregate Reporting Level: Place
Geography Code Geography Name Geography Code Geography Name
2706382 Blaine city

Project Information:

Site: 1

Order Number: 966853029
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Prepared For: City of Blaine
Project Code: 3402395

Area Map

Order #: 966853029
Site: 01

[T TIom
134l _
% W Carrara Lst_ﬂar_k Potcl A3 3rd Lo M i
o . Place
Ostmars Parl] Feied 2
EE; 2 " 1311 Ava NE i) See Appendix for Geographies
e 2onave £ = =
R o L
| o
g -
= E S Interstate Highways
:[%LZ/'_ = T = Main SH %, US Highways
] ol 5]
3 = % State Highways
Paul & 4 ned i ghwany
Mstbvg E - L} ‘pﬂ gﬂ - &*ESPKW E . -
' © NE i ah 8 % hgjor Highways
T u:j: -9%} = ERA C f-“'”ﬁ higjor Roads
2 gl 118th Ln ME
ﬁ = B vy a% ] 3 Roads
1 % 117 Hh e NE &b Fal Meor Or > B & ™, Railroads
: == ; Py _‘pDF o | & f Landmarks
= L L = T ﬁ
- 13T AVE NE 55440 SR : za Farks
Lochness Lake g Hydrography
TS N TR|Club Wi Cities Ponds @ firports
108th Ave ME — [] & Code
@ m T2 East Si
wgredBlvd f L “?I : 5l [] Places
‘-' 4 4
WSthAve| £ D’:E m 105t & ve NE i 7 WNE [05thin | 8 T3 [] state
X ] T 7} Pl EL Ocean
- = w r ] =
nng, M ~MNational| Bports Certer Rand ,#:I ] B ISAdLnNE | &
. 3 b 5
i % 1 stAve NE o oy Centenial Sreen Fark-Pond
2 = «
1 = = e
. P . " @ sy | gd® £
Frk ':# % Anoka|Eolnty-Blaine Arpt : 2 ¢ r;-g
1 =z & @ = o =
@ Amaka Eolnty-Blainesrpt— oA ENET =—81 «
& £
. E + g':' Golden Lake
feLh ELE] ﬁw%\ Restwood Lake
\-\-\"-\-\_‘_\_u L S0
g . 2 Ty Omiles 071 1.4z
N 84th Ave NE b Flewerlekd Ral— 5
87hLn LE "E -‘&
Ladelie La 'Ell.%\ § S
o A.gh-51
Trlanl;lle Parl: F‘r::nrl/T 3 T Al Lo ;‘4"“" vt Havan E
4 %2 Ardan o leare v
i B Ava NE = | = L5
':"1 % o e .ﬂtP""'ﬁ ; E Bricl olfEovree Pond ﬂxingmn A,
Iﬁf* £ - B2nd A ve NE £ 3 Sy
= oo BlstAve WE .cf 55 Sherwood Rd
Page 1 of 2

Prepared on: July 16, 2008
© 2008 CLARITAS INC. All rights reserved.

CLARITAS

Claritas Tech Support: 1 800 866 6511

2] SiteRePORTS


www.sitereports.com
http://www.claritas.com

Area Map

Prepared For: City of Blaine Order #: 966853029
Project Code: 3402395 Site: 01

Appendix: Area Listing
Area Name:
Type:  List - Place

Geography Code Geography Name Geography Code Geography Name

2706382 Blaine city
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RMP Opportunity Gap - Retail Stores 2008
Blaine, MN

Place (see appendix for geographies), Total

Demand Supply Opportunity

Retail Stores

(Consumer Expenditures)

(Retail Sales)

Gap/Surplus

Total Retail Sales Incl Eating and Drinking Places 1,073,955,720 1,262,377,944 (188,422,224)
Motor Vehicle and Parts Dealers-441 208,949,733 92,906,795 116,042,938
Automotive Dealers-4411 180,109,528 56,547,141 123,562,387
Other Motor Vehicle Dealers-4412 13,238,457 19,370,945 (6,132,488)
Automotive Parts/Accsrs, Tire Stores-4413 15,601,748 16,988,709 (1,386,961)
Furniture and Home Furnishings Stores-442 28,517,807 32,625,218 (4,107,411)
Furniture Stores-4421 14,973,667 14,214,035 759,632
Home Furnishing Stores-4422 13,544,140 18,411,183 (4,867,043)
Electronics and Appliance Stores-443 25,522,330 60,606,947 (35,084,617)
Appliances, TVs, Electronics Stores-44311 19,235,813 58,776,289 (39,540,476)
Household Appliances Stores-443111 4,325,022 2,307,143 2,017,879
Radio, Television, Electronics Stores-443112 14,910,791 56,469,146 (41,558,355)
Computer and Software Stores-44312 5,236,055 153,840 5,082,215
Camera and Photographic Equipment Stores-44313 1,050,462 1,676,818 (626,356)
Building Material, Garden Equip Stores -444 137,596,024 187,890,829 (50,294,805)
Building Material and Supply Dealers-4441 126,845,503 187,575,554 (60,730,051)
Home Centers-44411 50,059,159 86,176,648 (36,117,489)
Paint and Wallpaper Stores-44412 2,720,175 4,160,617 (1,440,442)
Hardware Stores-44413 10,000,067 39,924,915 (29,924,848)
Other Building Materials Dealers-44419 64,066,102 57,313,374 6,752,728
Building Materials, Lumberyards-444191 22,065,049 19,544,501 2,520,548
Lawn, Garden Equipment, Supplies Stores-4442 10,750,521 315,275 10,435,246
Outdoor Power Equipment Stores-44421 1,600,727 0 1,600,727
Nursery and Garden Centers-44422 9,149,794 315,275 8,834,519
Food and Beverage Stores-445 118,885,182 128,158,414 (9,273,232)
Grocery Stores-4451 107,757,802 118,845,933 (11,088,131)
Supermarkets, Grocery (Ex Conv) Stores-44511 102,009,201 118,190,188 (16,180,987)
Convenience Stores-44512 5,748,601 655,745 5,092,856
Specialty Food Stores-4452 3,286,121 738,233 2,547,888
Beer, Wine and Liquor Stores-4453 7,841,259 8,574,248 (732,989)
Health and Personal Care Stores-446 47,903,285 56,710,614 (8,807,329)
Pharmancies and Drug Stores-44611 41,226,213 42,429,583 (1,203,370)
Cosmetics, Beauty Supplies, Perfume Stores-44612 1,592,899 4,379,741 (2,786,842)
Optical Goods Stores-44613 2,251,351 5,000,166 (2,748,815)
Other Health and Personal Care Stores-44619 2,832,822 4,901,124 (2,068,302)
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RMP Opportunity Gap - Retail Stores 2008

Place (see appendix for geographies), Total

Blaine, MN

Demand Supply Opportunity

Retail Stores (Consumer Expenditures) (Retail Sales) Gap/Surplus
Gasoline Stations-447 112,007,880 101,665,376 10,342,504
Gasoline Stations With Conv Stores-44711 84,603,727 100,533,291 (15,929,564)
Other Gasoline Stations-44719 27,404,153 1,132,085 26,272,068
Clothing and Clothing Accessories Stores-448 51,574,524 73,163,612 (21,589,088)
Clothing Stores-4481 37,194,136 45,001,653 (7,807,517)
Men's Clothing Stores-44811 2,394,362 875,982 1,518,380
Women's Clothing Stores-44812 9,565,962 14,515,093 (4,949,131)
Childrens, Infants Clothing Stores-44813 1,990,920 0 1,990,920
Family Clothing Stores-44814 19,969,762 26,305,042 (6,335,280)
Clothing Accessories Stores-44815 862,022 0 862,022
Other Clothing Stores-44819 2,411,108 3,305,536 (894,428)
Shoe Stores-4482 6,679,121 7,337,093 (657,972)
Jewelry, Luggage, Leather Goods Stores-4483 7,701,267 20,824,866 (13,123,599)
Jewelry Stores-44831 7,106,500 20,824,866 (13,718,366)
Luggage and Leather Goods Stores-44832 594,767 0 594,767
Sporting Goods, Hobby, Book, Music Stores-451 20,819,386 46,344,777 (25,525,391)
Sportng Goods, Hobby, Musical Inst Stores-4511 14,744,474 38,828,159 (24,083,685)
Sporting Goods Stores-45111 7,674,094 30,018,848 (22,344,754)
Hobby, Toys and Games Stores-45112 4,674,784 6,712,789 (2,038,005)
Sew/Needlework/Piece Goods Stores-45113 1,069,484 0 1,069,484
Musical Instrument and Supplies Stores-45114 1,326,112 2,096,522 (770,410)
Book, Periodical and Music Stores-4512 6,074,912 7,516,618 (1,441,706)
Book Stores and News Dealers-45121 4,055,121 6,850,217 (2,795,096)
Book Stores-451211 3,832,003 6,850,217 (3,018,214)
News Dealers and Newsstands-451212 223,118 0 223,118
Prerecorded Tapes, CDs, Record Stores-45122 2,019,791 666,401 1,353,390
General Merchandise Stores-452 127,780,025 277,155,719 (149,375,694)
Department Stores Excl Leased Depts-4521 62,206,563 167,606,593 (105,400,030)
Other General Merchandise Stores-4529 65,573,462 109,549,126 (43,975,664)
Warehouse Clubs and Super Stores-45291 55,849,936 107,601,034 (51,751,098)
All Other General Merchandise Stores-45299 9,723,526 1,948,092 7,775,434
Miscellaneous Store Retailers-453 28,329,145 24,043,904 4,285,241
Florists-4531 2,077,085 1,182,715 894,370
Office Supplies, Stationery, Gift Stores-4532 11,391,698 11,982,644 (590,946)
Office Supplies and Stationery Stores-45321 6,436,844 5,383,498 1,053,346
Gift, Novelty and Souvenir Stores-45322 4,954,854 6,599,146 (1,644,292)
Used Merchandise Stores-4533 2,407,118 1,032,420 1,374,698
Other Miscellaneous Store Retailers-4539 12,453,244 9,846,125 2,607,119

‘ Prepared On: Wed Jul 16, 2008 Page 2 Claritas Tech Support: 1 800 866 6511
[ SireRepPorTs

CLARITAS Project Code: 3402395
Prepared For: City of Blaine

© 2008 CLARITAS INC. All rights reserved.
Prepared By:


www.sitereports.com
www.claritas.com

RMP Opportunity Gap - Retail Stores 2008

Blaine, MN

Place (see appendix for geographies), Total

Demand Supply Opportunity

Retail Stores (Consumer Expenditures) (Retail Sales) Gap/Surplus
Non-Store Retailers-454 68,693,924 64,131,189 4,562,735
Electronic Shopping, Mail-Order Houses-4541 48,665,029 3,776,863 44,888,166
Vending Machine Operators-4542 2,454,649 0 2,454,649
Direct Selling Establishments-4543 17,574,246 60,354,326 (42,780,080)
Foodservice and Drinking Places-722 97,376,475 116,974,550 (19,598,075)
Full-Service Restaurants-7221 44,893,460 54,909,204 (10,015,744)
Limited-Service Eating Places-7222 39,443,573 59,446,412 (20,002,839)
Special Foodservices-7223 8,132,190 716,513 7,415,677
Drinking Places -Alcoholic Beverages-7224 4,907,252 1,902,421 3,004,831
GAFO * 265,605,770 501,878,917 (236,273,147)
General Merchandise Stores-452 127,780,025 277,155,719 (149,375,694)
Clothing and Clothing Accessories Stores-448 51,574,524 73,163,612 (21,589,088)
Furniture and Home Furnishings Stores-442 28,517,807 32,625,218 (4,107,411)
Electronics and Appliance Stores-443 25,522,330 60,606,947 (35,084,617)
Sporting Goods, Hobby, Book, Music Stores-451 20,819,386 46,344,777 (25,525,391)
Office Supplies, Stationery, Gift Stores-4532 11,391,698 11,982,644 (590,946)

* GAFO (General merchandise, Apparel, Furniture and Other) represents sales at stores that sell merchandise normally sold in
department stores. This category is not included in Total Retail Sales Including Eating and Drinking Places.

Claritas' RMP data is derived from two major sources of information. The demand data is derived from the Consumer Expenditure
Survey (CE Survey), which is fielded by the U.S. Bureau of Labor Statistics (BLS). The supply data is derived from the Census

of Retail Trade (CRT), which is made available by the U.S. Census.

The difference between demand and supply represents the opportunity gap or surplus available for each retail outlet in the
specified reporting geography. When the demand is greater than (less than) the supply, there is an opportunity gap (surplus)
for that retail outlet. For example, a positive value signifies an opportunity gap, while a negative value signifies a surplus.
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RMP Opportunity Gap - Retail Stores 2008
Blaine, MN

Appendix: Area Listing

Area Name:
Type: List - Place Reporting Detail: Aggregate Reporting Level: Place
Geography Code Geography Name Geography Code Geography Name
2706382 Blaine city

Project Information:

Site: 1
Order Number: 966853029
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Business-Facts: WorkPlace and Employment Summary 2008
Blaine, MN

Place (see appendix for geographies), Total

Total Total Employees
Business Description Establishment Employees Per Establishment
Industries (All) 1,846 24,786 13
Industries (Private Sector) 1,717 21,984 13
Industries (Government and Non-Profit)* 129 2,802 22
Agriculture (All) 37 206 6
Mining (All) 0 0 0
Construction (All) 177 1,937 11
Manufacturing (All) 190 3,497 18
[Transportation, Communications/Public Utilities 93 1,760 19
holesale Trade (All) 81 1,176 15
Retail (All Retail) 446 7,507 17
Building Matls and Garden Supply 44 669 15
General Merchandise Stores 17 1,059 62
Food Stores 24 652 27
Auto Dealers and Gas Stations 47 402
Apparel and Accessory Stores 43 354
Home Furniture, Furnishings and Equipment 43 484 11
Eating and Drinking Places 101 2,983 30
Miscellaneous Retail Stores 127 904 7
Finance (All) 178 1,398 8
Bank, Savings and Lending Institutions 53 558 11
Security and Commaodity Brokers 9 41 5
Insurance Carriers and Agencies 48 207
Real Estate 66 464 7
Trusts, Holdings and Other Investments 2 128 64
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Place (see appendix for geographies), Total

Business Description

Service (All)

Hotel and Other Lodging

Personal Services

Business Services

Motion Picture and Amusement

Health Services

Legal Services

Educational Services

Social Services

Misc, Membership Orgs and Nonclassified

Public Administration (All)

CY Population

CY Residential Pop per Business
CY Households

CY HHs per Businesses

Total Total Employees
Establishment Employees Per Establishment
614 6,647 11
3 29 10
187 1,390
118 1,012
46 633 14
59 610 10
12 32 3
31 1,434 46
33 447 14
125 1,060 9
30 658 22
57,061
31
20,740
11

Prepared from Claritas Business-Facts which includes data from infoUSA.

* Industries (Government & Non-Profit), or the Public Sector, includes Public Administration , Museums, Educational, and Social

Services. All the rest of the Industries are the Private Sector.
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Appendix: Area Listing

Area Name:
Type: List - Place Reporting Detail: Aggregate Reporting Level: Place
Geography Code Geography Name Geography Code Geography Name
2706382 Blaine city

Project Information:

Site: 1
Order Number: 966853029
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Blaine, MN

Place (see appendix for geographies), Total

2000 2008 2013

Description Census % Estimate % Projection %

44,942 57,061 64,023
Age0-4 3,498 7.78% 3,851 6.75% 4,214  6.58%
Age5-9 3,587  7.98% 4,006 7.02% 4,120 6.44%
Age 10 - 14 3,742  8.33% 4,181 7.33% 4,352  6.80%
Age 15 - 17 2,264  5.04% 2,703  4.74% 2,899  4.53%
Age 18 - 20 1,765 3.93% 2,168  3.80% 2,379  3.72%
Age 21 - 24 2,163 4.81% 3,074  5.39% 3,590 5.61%
Age 25 - 34 7,090 15.78% 8,265 14.48% 8,611 13.45%
Age 35 - 44 8,566 19.06% 9,090 15.93% 8,931 13.95%
Age 45 - 49 3,450 7.68% 4961 8.69% 5,105 7.97%
Age 50 - 54 2,932  6.52% 4,266  7.48% 5310 8.29%
Age 55 - 59 2,077  4.62% 3592  6.30% 4,469  6.98%
Age 60 - 64 1,422  3.16% 2,650 4.64% 3,754  5.86%
Age 65 - 74 1,657  3.69% 2,907 5.09% 4,315 6.74%
Age 75 - 84 632 1.41% 1,099 1.93% 1582 2.47%
Age 85 and over 97 0.22% 248  0.43% 392  0.61%
Age 16 and over 33,354 74.22% 44,119 77.32% 50,368 78.67%
Age 18 and over 31,851 70.87% 42,320 74.17% 48,438 75.66%
Age 21 and over 30,086 66.94% 40,152 70.37% 46,059 71.94%
Age 65 and over 2,386  5.31% 4,254  7.46% 6,289  9.82%

32.69 35.31 37.07

32.47 35.13 36.89

44,942 57,061 64,023
Male 22,494 50.05% 28,589 50.10% 31,997 49.98%
Female 22,448 49.95% 28,472 49.90% 32,026  50.02%
Male/Female Ratio 1.00 1.00 1.00

a)
=
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Blaine, MN

Place (see appendix for geographies), Total

2000 2008 2013
Description Census % Estimate % Projection %
Hispanic or Latino: 773 1,504 2,046
White Alone 374  48.38% 699 46.48% 944 46.14%
Black or African American Alone 2 0.26% 4 0.27% 5 0.24%
American Indian and Alaska Native Alone 17 2.20% 34 2.26% 45  2.20%
Asian Alone 3  0.39% 6 0.40% 10 0.49%
Native Hawaiian and Other Pacific Islander Alone 0 0.00% 0 0.00% 0 0.00%
Some Other Race Alone 303 39.20% 608 40.43% 834 40.76%
Two or More Races 74 9.57% 153 10.17% 208 10.17%
Not Hispanic or Latino: 44,169 55,557 61,977
White Alone 41,628 94.25% 48,945 88.10% 52,078 84.03%
Black or African American Alone 385 0.87% 1,207 2.17% 1917 3.09%
American Indian and Alaska Native Alone 264  0.60% 319 057% 351 0.57%
Asian Alone 1,139 2.58% 3,762 6.77% 5896 9.51%
Native Hawaiian and Other Pacific Islander Alone 10 0.02% 13 0.02% 17 0.03%
Some Other Race Alone 32  0.07% 54  0.10% 58  0.09%
Two or More Races 711 1.61% 1257 2.26% 1,660 2.68%
15,898 20,740 23,607
Householder Under 25 Years 636  4.00% 874  4.21% 974  4.11%
Householder 25 to 34 Years 3,280 20.63% 3,693 17.81% 3,835 16.18%
Householder 35 to 44 Years 4,671 29.38% 4,769 22.99% 4,601 19.42%
Householder 45 to 54 Years 3,663 23.04% 5130 24.73% 5710 24.10%
Householder 55 to 59 Years 1,249 7.86% 2,080 10.03% 2,550 10.76%
Householder 60 to 64 Years 871 5.48% 1,566  7.55% 2,184  9.22%
Householder 65 to 69 Years 627 3.94% 1,066 5.14% 1,598 6.74%
Householder 70 to 74 Years 410 2.58% 696 3.36% 997  4.21%
Householder 75 to 79 Years 289 1.82% 473  2.28% 677 2.86%
Householder 80 to 84 Years 149  0.94% 258  1.24% 369 1.56%
Householder 85 Years and over 53  0.33% 135  0.65% 202 0.85%
43.63 47.02 49.27
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Place (see appendix for geographies), Total

2000 2008 2013

Description Census % Estimate % Projection %

Households by Household Income 15,821 20,740 23,697
Income Less than $15,000 748  4.73% 774 3.73% 795  3.35%
Income $15,000 - $24,999 919 5.81% 935 4.51% 914  3.86%
Income $25,000 - $34,999 1,454  9.19% 1,328  6.40% 1,226 5.17%
Income $35,000 - $49,999 2,830 17.89% 2,922 14.09% 2,716 11.46%
Income $50,000 - $74,999 5,039 31.85% 5,438 26.22% 5,666 23.91%
Income $75,000 - $99,999 2,795 17.67% 4,434 21.38% 4,969 20.97%
Income $100,000 - $149,999 1,604 10.14% 3,763 18.14% 5,333 22.50%
Income $150,000 - $249,999 341 2.16% 887  4.28% 1,639 6.92%
Income $250,000 - $499,999 73 0.46% 196 0.95% 321  1.35%
Income $500,000 or more 18 0.11% 63  0.30% 118  0.50%

Average Household Income $64,508 $79,494 $88,878

Median Household Income $59,722 $70,277 $77,676

Per Capita Income $22,773 $29,054 $33,050
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Appendix: Area Listing

Area Name:
Type: List - Place Reporting Detail: Aggregate Reporting Level: Place
Geography Code Geography Name Geography Code Geography Name
2706382 Blaine city

Project Information:

Site: 1
Order Number: 966853029
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Place, (see appendix for geographies), aggregate

Description Total
P Place %
Population
2013 Projection 64,023
2008 Estimate 57,061
2000 Census 44,942
1990 Census 38,975
Growth 2008-2013 12.20%
Growth 2000-2008 26.97%
Growth 1990-2000 15.31%
2008 Est. Population by Single Race Classification 57,061
White Alone 49,644 87.00
Black or African American Alone 1,211 212
American Indian and Alaska Native Alone 353 0.62
Asian Alone 3,768 6.60
Native Hawaiian and Other Pacific Islander Alone 13  0.02
Some Other Race Alone 662 1.16
Two or More Races 1,410 2.47
2008 Est. Population Hispanic or Latino by Origin* 57,061
Not Hispanic or Latino 55,557 97.36
Hispanic or Latino: 1,504 2.64
Mexican 894 59.44
Puerto Rican 118 7.85
Cuban 22 1.46
All Other Hispanic or Latino 470 31.25
2008 Est. Hispanic or Latino by Single Race Class. 1,504
White Alone 699 46.48
Black or African American Alone 4 0.27
American Indian and Alaska Native Alone 34 226
Asian Alone 6 040
Native Hawaiian and Other Pacific Islander Alone 0 0.00
Some Other Race Alone 608 40.43
Two or More Races 153 10.17
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Place, (see appendix for geographies), aggregate

. Total
Description Place %

3,768
Chinese, except Taiwanese 411 10.91
Filipino 215 571
Japanese 61 1.62
Asian Indian 557 14.78
Korean 381 10.11
Vietnamese 1,144 30.36
Cambodian 80 212
Hmong 577 15.31
Laotian 47 1.25
Thai 17 045
Other Asian 226 6.00
Two or more Asian categories 52 1.38

57,061
Pop, Arab 110 0.19
Pop, Czech 404 0.71
Pop, Danish 371  0.65
Pop, Dutch 473  0.83
Pop, English 1,895 3.32
Pop, French (except Basque) 1,421 2.49
Pop, French Canadian 662 1.16
Pop, German 15,875 27.82
Pop, Greek 27  0.05
Pop, Hungarian 69 0.12
Pop, Irish 3,803 6.66
Pop, Italian 914 1.60
Pop, Lithuanian 6 0.01
Pop, United States or American 2,021 354
Pop, Norwegian 6,831 11.97
Pop, Polish 2,346 411
Pop, Portuguese 0 0.00
Pop, Russian 207 0.36
Pop, Scottish 280 0.49
Pop, Scotch-Irish 394 0.69
Pop, Slovak 57 0.10
Pop, Subsaharan African 145 0.25
Pop, Swedish 3,847 6.74
Pop, Swiss 63 0.11
Pop, Ukrainian 399 0.70
Pop, Welsh 9% 0.17
Pop, West Indian (exc Hisp groups) 48 0.08
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Place, (see appendix for geographies), aggregate

Description

2008 Est. Population by Ancestry

Pop, Other ancestries
Pop, Ancestry Unclassified

2008 Est. Pop Age 5+ by Language Spoken At Home

Speak Only English at Home

Speak Asian/Pacific Islander Language at Home

Speak IndoEuropean Language at Home

Speak Spanish at Home
Speak Other Language at Home

2008 Est. Population by Sex

Male
Female
Male/Female Ratio

2008 Est. Population by Age

Age0-4
Age5-9
Age 10- 14
Age 15 - 17
Age 18 - 20
Age 21 - 24
Age 25 - 34
Age 35-44
Age 45 - 49
Age 50 - 54
Age 55 - 59
Age 60 - 64
Age 65 - 74
Age 75 - 84
Age 85 and over

Age 16 and over
Age 18 and over
Age 21 and over
Age 65 and over

2008 Est. Median Age

2008 Est. Average Age

Blaine, MN

Total
Place %
5,679 9.95
8,618 15.10
53,210
50,293 94.52
858 1.61
1,215 2.28
605 1.14
239 0.45
57,061
28,589 50.10
28,472 49.90
1.00
57,061
3,851 6.75
4,006 7.02
4181 7.33
2,703 474
2,168 3.80
3,074 5.39
8,265 14.48
9,090 15.93
4961 8.69
4266 7.48
3,592 6.30
2,650 4.64
2,907 5.09
1,099 1.93
248 0.43
44119 77.32
42,320 74.17
40,152 70.37
4254 7.46
35.31
35.13
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Place, (see appendix for geographies), aggregate
. Total
Description Place %
28,589

Age0-4 1,958 6.85
Age5-9 2,061 7.21
Age 10 - 14 2,175 7.61
Age 15 - 17 1,363 4.77
Age 18 - 20 1,112 3.89
Age 21 - 24 1574 551
Age 25 - 34 4220 14.76
Age 35 - 44 4544 15.89
Age 45 - 49 2,454 8,58
Age 50 - 54 2,120 7.42
Age 55 - 59 1,760 6.16
Age 60 - 64 1,292 452
Age 65 - 74 1,370 4.79
Age 75 - 84 495 1.73
Age 85 and over 91 0.32

2008 Est. Median Age, Male 34.60

2008 Est. Average Age, Male 34.59

2008 Est. Female Population by Age 28,472
Age0-4 1,893 6.65
Age5-9 1,945 6.83
Age 10 - 14 2,006 7.05
Age 15 - 17 1,340 4.71
Age 18 - 20 1,056 3.71
Age 21-24 1,500 5.27
Age 25 - 34 4,045 1421
Age 35 - 44 4,546 15.97
Age 45 - 49 2,507 881
Age 50 - 54 2,146 7.54
Age 55 - 59 1,832 6.43
Age 60 - 64 1,358 4.77
Age 65-74 1,537 5.40
Age 75 - 84 604 212
Age 85 and over 157 0.55

2008 Est. Median Age, Female 35.99

2008 Est. Average Age, Female 35.68
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Place, (see appendix for geographies), aggregate

Description Total
eSCrIptio Place %

2008 Est. Population Age 15+ by Marital Status* 45,023
Total, Never Married 11,773 26.15
Married, Spouse present 27,249 60.52
Married, Spouse absent 722 1.60
Widowed 1,289 2.86
Divorced 3,990 8.86
Males, Never Married 6,620 14.70
Previously Married 1,947 4.32
Females, Never Married 5,153 11.45
Previously Married 3,332 740

2008 Est. Pop. Age 25+ by Educational Attainment* 37,078
Less than 9th grade 784 211
Some High School, no diploma 2,300 6.20
High School Graduate (or GED) 11,914 32.13
Some College, no degree 10,948 29.53
Associate Degree 3,328 8.98
Bachelor's Degree 5,940 16.02
Master's Degree 1,296 3.50
Professional School Degree 357 0.96
Doctorate Degree 211 057

Households

2013 Projection 23,697

2008 Estimate 20,740

2000 Census 15,898

1990 Census 12,825

Growth 2008-2013 14.26%

Growth 2000-2008 30.46%

Growth 1990-2000 23.96%

2008 Est. Households by Household Type 20,740
Family Households 15,852 76.43
Nonfamily Households 4,888 23.57

2008 Est. Group Quarters Population 127

2008 Households by Ethnicity, Hispanic/Latino 364 1.76
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Place, (see appendix for geographies), aggregate

Description

2008 Est. Households by Household Income

Income Less than $15,000
Income $15,000 - $24,999
Income $25,000 - $34,999
Income $35,000 - $49,999
Income $50,000 - $74,999
Income $75,000 - $99,999
Income $100,000 - $149,999
Income $150,000 - $249,999
Income $250,000 - $499,999
Income $500,000 and more

2008 Est. Average Household Income

2008 Est. Median Household Income

2008 Est. Per Capita Income

2008 Est. Household Type, Presence Own Children*

Single Male Householder

Single Female Householder
Married-Couple Family, own children
Married-Couple Family, no own children
Male Householder, own children

Male Householder, no own children
Female Householder, own children
Female Householder, no own children
Nonfamily, Male Householder
Nonfamily, Female Householder

2008 Est. Households by Household Size*

1-person household
2-person household
3-person household
4-person household
5-person household
6-person household
7 or more person household

2008 Est. Average Household Size

Total
Place %
20,740
774 373
935 451
1,328 6.40
2,922 14.09
5,438 26.22
4,434 21.38
3,763 18.14
887 4.28
196 0.95
63 0.30
$79,494
$70,277
$29,054
20,740
1,816 8.76
2,011 9.70
6,751 32.55
6,104 29.43
454  2.19
398 1.92
1,382 6.66
763 3.68
653 3.15
408 1.97
20,740
3,827 18.45
6,750 32.55
4,153 20.02
3,839 1851
1510 7.28
468 2.26
193  0.93
2.75
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Place, (see appendix for geographies), aggregate

Total

Description
P Place %

2008 Est. Households by Presence of People* 20,740

Households with 1 or more People under Age 18:

Married-Couple Family 6,991 33.71
Other Family, Male Householder 520 251
Other Family, Female Householder 1,530 7.38
Nonfamily, Male Householder 82 040
Nonfamily, Female Householder 23 011

Households no People under Age 18:

Married-Couple Family 5,864 28.27
Other Family, Male Householder 332 1.60
Other Family, Female Householder 615 2.97
Nonfamily, Male Householder 2,387 1151
Nonfamily, Female Householder 2,396 1155
20,740
No Vehicles 546  2.63
1 Vehicle 4,967 23.95
2 Vehicles 10,251 49.43
3 Vehicles 3,674 17.71
4 Vehicles 870 4.19
5 or more Vehicles 432 2.08

2008 Est. Average Number of Vehicles* 2.05

Family Households

2013 Projection 18,077
2008 Estimate 15,852
2000 Census 12,176
1990 Census 10,479
Growth 2008-2013 14.04%
Growth 2000-2008 30.19%
Growth 1990-2000 16.19%

‘ Prepared On: Wed Jul 16,2008 Page 7 Of 12 Claritas Tech Support: 1 800 866 6511 SiteR
ITEMEPORTS

CLARITAS Project Code: 3402395 © 2008 CLARITAS INC. All rights reserved.
Prepared For: City of Blaine Prepared By:


www.sitereports.com
www.claritas.com

Pop-Facts: Demographic Snapshot Report
Blaine, MN

Place, (see appendix for geographies), aggregate

Description

2008 Est. Family Households by Household Income

Income Less than $15,000
Income $15,000 - $24,999
Income $25,000 - $34,999
Income $35,000 - $49,999
Income $50,000 - $74,999
Income $75,000 - $99,999
Income $100,000 - $149,999
Income $150,000 - $249,999
Income $250,000 - $499,999
Income $500,000 and more

2008 Est. Average Family Household Income

2008 Est. Median Family Household Income

2008 Est. Families by Poverty Status*

Income At or Above Poverty Level:
Married-Couple Family, own children
Married-Couple Family, no own children
Male Householder, own children
Male Householder, no own children
Female Householder, own children
Female Householder, no own children

Income Below Poverty Level:
Married-Couple Family, own children
Married-Couple Family, no own children
Male Householder, own children
Male Householder, no own children
Female Householder, own children
Female Householder, no own children

2008 Est. Pop Age 16+ by Employment Status*

In Armed Forces
Civilian - Employed
Civilian - Unemployed
Not in Labor Force

Total
Place %
15,852
224 141
413 261
738 4.66
1,689 10.65
4,150 26.18
4,011 25.30
3,637 2231
835 5.27
194 1.22
61 0.38
$88,770
$79,440
15,852
6,794 42.86
5,909 37.28
478  3.02
333 210
1,435 9.05
573 3.61
105 0.66
47 0.30
37 0.23
4 0.03
123  0.78
14 0.09
44,119
69 0.16
34,443 78.07
1,048 2.38
8,659 19.40
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Place, (see appendix for geographies), aggregate

Description Total
P Place %

2008 Est. Civ Employed Pop 16+ Class of Worker* 34,443
For-Profit Private Workers 27,216 79.02
Non-Profit Private Workers 2,378 6.90
Local Government Workers 1,904 553
State Government Workers 1,067 3.10
Federal Government Workers 406 1.18
Self-Emp Workers 1,435 4.17
Unpaid Family Workers 37 011

2008 Est. Civ Employed Pop 16+ by Occupation*® 34,443
Management, Business, and Financial Operations 4,894 1421
Professional and Related Occupations 6,396 18.57
Service 3,768 10.94
Sales and Office 9,952 28.89
Farming, Fishing, and Forestry 27 0.08
Construction, Extraction and Maintenance 3,190 9.26
Production, Transportation and Material Moving 6,216 18.05

2008 Est. Pop 16+ by Occupation Classification* 34,443
Blue Collar 9,406 27.31
White Collar 21,217 61.60
Service and Farm 3,820 11.09

2008 Est. Workers Age 16+, Transportation To Work* 34,101
Drove Alone 27,893 81.80
Car Pooled 3,903 1145
Public Transportation 853 2.50
Walked 242 071
Motorcycle 8 0.02
Bicycle 95 0.28
Other Means 171  0.50
Worked at Home 936 2.74

2008 Est. Workers Age 16+ by Travel Time to Work* 33,165
Less than 15 Minutes 6,041 18.21
15 - 29 Minutes 13,040 39.32
30 - 44 Minutes 9,219 27.80
45 - 59 Minutes 3,227 9.73
60 or more Minutes 1,638 4.94

2008 Est. Average Travel Time to Work in Minutes* 29.22
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Place, (see appendix for geographies), aggregate
Description Total
P Place %
2008 Est. Tenure of Occupied Housing Units 20,740
Owner Occupied 18,777 90.54
Renter Occupied 1,963 9.46

2008 Occ Housing Units, Avg Length of Residence 9

2008 Est. All Owner-Occupied Housing Values 18,777

Value Less than $20,000 541 2.88
Value $20,000 - $39,999 984 5.24
Value $40,000 - $59,999 510 2.72
Value $60,000 - $79,999 360 1.92
Value $80,000 - $99,999 254 1.35
Value $100,000 - $149,999 1,886 10.04
Value $150,000 - $199,999 5,078 27.04
Value $200,000 - $299,999 6,894 36.72
Value $300,000 - $399,999 1,461 7.78
Value $400,000 - $499,999 471 251
Value $500,000 - $749,999 255 1.36
Value $750,000 - $999,999 54 0.29
Value $1,000,000 or more 29 0.5
$17,785
2008 Est. Housing Units by Units in Structure* 21,396
1 Unit Attached 2,346 10.96
1 Unit Detached 14,778 69.07
2 Units 83 0.39
3 to 19 Units 666 3.11
20 to 49 Units 764 357
50 or More Units 208 0.97
Mobile Home or Trailer 2,551 11.92
Boat, RV, Van, etc. 0 0.00
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Place, (see appendix for geographies), aggregate

Description Total
P Place %

2008 Est. Housing Units by Year Structure Built 21,396
Housing Units Built 1999 to 2008 6,615 30.92
Housing Unit Built 1995 to 1998 1,474 6.89
Housing Unit Built 1990 to 1994 1,601 7.48
Housing Unit Built 1980 to 1989 4,523 21.14
Housing Unit Built 1970 to 1979 3,266 15.26
Housing Unit Built 1960 to 1969 2,465 11.52
Housing Unit Built 1950 to 1959 1,008 4.71
Housing Unit Built 1940 to 1949 336 157
Housing Unit Built 1939 or Earlier 108 0.50

2008 Est. Median Year Structure Built ** 1988

*In contrast to Claritas Demographic Estimates, "smoothed" data items are Census 2000 tables made consistent with current year
estimated and 5 year projected base counts.

**1939 will appear when at least half of the Housing Units in this reports area were built in 1939 or earlier.
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Appendix: Area Listing

Area Name:
Type: List - Place Reporting Detail: Aggregate Reporting Level: Place
Geography Code Geography Name Geography Code Geography Name
2706382 Blaine city

Project Information:

Site: 1
Order Number: 966853029
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